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PROGRAM DESCRIPTION
The introduction of noninvasive procedures for facial rejuv-
enation is a relatively recent development in the subspecialty of
cosmetic dermatology. As novel procedures and drugs continue 
to emerge, as the size of the population of Americans over 65
continues to expand, and as public awareness of the availability of
these methods continues to grow, demand for facial rejuvenation
treatment—already high—will increase. Clinicians who have an
interest in aesthetic medicine have an opportunity to help patients
who hope to improve their quality of life by reversing some of the
effects of both intrinsic and extrinsic causes of facial aging. The
products and procedures now available offer safe and effective
treatments that yield satisfying results for both patients and
clinicians.
This webcast, featuring expert presentations and live patient
treatment, is a comprehensive review of injectable dermal fillers
and volumizers. These products comprise the arena of treatment
known as nonsurgical total facial rejuvenation. This program,
presented in a workshop format by leading authorities in
dermatology, will review the science of skin aging, cover the
advantages and drawbacks of each product currently used in facial
rejuvenation, discuss expectations and realistic outcomes, and
show, in live patient demonstrations, techniques for identifying
treatment zones and injecting various products.

INTENDED AUDIENCE
This activity has been developed for dermatologists, plastic
surgeons, and fellows and residents in plastic surgery and
dermatology.

EDUCATIONAL OBJECTIVES
On completion of this educational activity, participants should be
able to:

• Define the term “nonsurgical total facial rejuvenation” and list
the currently available products that constitute the treatment
options in this area.

• Explain the processes of both extrinsic and intrinsic facial aging,
and discuss how nonsurgical total facial rejuvenation works to
counter the effects of these aging processes. 

• List and describe the advantages and limitations of each of the
products currently used in nonsurgical total facial rejuvenation.

• Assess the treatment zones in individual patients for which
various types of injectable fillers and volumizers would be
appropriate and determine which treatment options are
advisable for each case.

• Communicate effectively to patients the benefits and risks of the
various available treatment options, determine their expec-
tations, and educate them about realistic outcomes of therapy.

FACULTY DISCLOSURES
Disclosures are available on the educational webcast, located at
www.profilesinfacialrejuvenation.com and www.sdefderm.com.

ACCREDITATION STATEMENT
This activity has been planned and implemented in accordance
with the Essential Areas and Policies of the Accreditation Council
for Continuing Medical Education (ACCME) through the joint
sponsorship of the Elsevier Office of Continuing Medical
Education (EOCME) and Skin Disease Education Foundation
(SDEF). The EOCME is accredited by the ACCME to provide
continuing medical education for physicians.

CME CREDIT STATEMENT
The EOCME designates this educational activity for a maximum
of 1.5 AMA PRA Category 1 Credit(s)™. Physicians should only
claim credit commensurate with the extent of their participation
in the activity.

TERM OF APPROVAL June 2009 – June 2010

FINANCIAL SUPPORT
This CME activity is supported by an educational grant from

, a business unit of sanofi-aventis U.S.
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New Rules Address Use of Genetic Information
B Y  M A RY  E L L E N  S C H N E I D E R

The federal government has issued
new rules spelling out how it in-
tends to police the use of genet-

ic information by health plans.
The new regulations bar health in-

surers from increasing premiums or
denying enrollment based on genetic
information. 

The regulations implement certain

provisions in the Genetic Information
Nondiscrimination Act (GINA), which
was signed into law by President Bush in
May 2008.

Beefing up consumer protections for
genetic information should help accel-
erate progress in genetic testing and re-
search, said Health and Human Services
secretary Kathleen Sebelius.

“Consumer confidence in genetic
testing can now grow and help re-

searchers get a better handle on the ge-
netic basis of diseases,” Ms. Sebelius said
in a statement.

In an interim final rule, federal offi-
cials provide details on how health plans
can obtain and use genetic information.
The regulation generally bars health
plans from increasing premiums based
on genetic information. They also can-
not require, or even request, that indi-
viduals or family members undergo ge-

netic testing. And health plans cannot re-
quest, require, or purchase genetic in-
formation at any time for underwriting
purposes, or prior to or in connection
with enrollment.

Although the rule bars insurers from
charging its members more based on ge-
netic information, it doesn’t limit them
from doing so because of the manifes-
tation of a disease. However, a health
plan can’t use the manifestation of a dis-
ease in one of its members as genetic in-
formation for a family member and raise
their premiums, according to the inter-
im final rule.

The rule does allow plans to request
limited genetic information if it’s neces-
sary to determine the “medical appro-
priateness” of a certain treatment. 

Plans also can request that individuals
participate in research where genetic
testing will be conducted. However,
none of the genetic information collect-
ed during that research can be used for
underwriting purposes.

The interim final rule goes into effect
60 days after publication in the Federal
Register. ■




